Background: Massive open online courses (MOOCs) are an educational tool available to anyone with access to the Internet. They have the potential to educate the public on a large scale. Falls are highly prevalent and associated with significant morbidity and mortality. NICE guidelines recommend educating those at risk of falling. Aim: To explore whether the Ageing Well: Falls MOOC influenced learners' awareness of falls prevention and their intention to undertake strategies to reduce falls risk.
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Methods: A four-week, open-access, online course to educate and empower people about falls opened in September 2014. On completion, learners discussed online what actions they intended to take to prevent falls in the future. Using the Theory of Planned Behaviour as a theoretical model, we performed a secondary qualitative analysis of learners' comments and intentions. Results: Of 3434 learners, 58% completed the course. One third were aged 56-65 and one third were aged over 65 years. Most enrolled from a desire to maintain their health, or because they had witnessed devastating effects of falls in others. Participants engaged with the course because of its practical focus on health promotion, rather than illness avoidance. Most felt more aware of their risk and felt better equipped to manage falls. There was a sense of increased confidence, particularly in seeking support from health professionals and in taking action to reduce their own risk of falling. Conclusions: These findings suggest that this novel, large-scale educational intervention has the potential to empower people to make decisions, influence their intentions and take action to reduce their falls risk. This MOOC also challenges the misconception that older adults do not use the Internet and demonstrate a high level of motivation to engage with health promotion messages regarding healthy ageing.
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